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A Christian Steward is:
One who receives 

God’s gifts gratefully,
cherishes and tends them 

in a responsible and 
accountable manner,
shares them in justice 
and love with others,

and returns them with 
increase to the Lord.

icsc@catholicstewardship.org  |  www.catholicstewardship.com  |  (800) 352-3452

This month’s contributions come from 
the following ICSC Strategic Partners:

Each month ICSC sends you practical information, whitepapers, and tips, 
as well as other insightful information from our Strategic Partners to assist 
you with your responsibility as stewards of the Church.  We are very 
grateful to our Strategic Partners for their partnership and commitment to 
ICSC, and their professional wisdom is a wonderful gift to ICSC members.

*

In this edition ICSC provides for you:

*

a primer on environmental, social, and governance (ESG) investing, 
including criteria provided by CAPTRUST. 

three ways to maximize your website for stewardship success 
offered by CCS.

* four pillars to choosing the best app for your parish from Diocesan.

For the full conference schedule  
click above

...............................................................................................

With over 80 sessions available for 
those serving in a parish, school, 
diocese, foundation or ministry, the 
opportunities for idea-swapping 
with colleagues are plentiful.  The 
amazing Liturgies are certain to 
inspire and send us forth.  There is 
truly something for everyone at this 
conference!

www.captrustadvisors.com
www.fundingcatholiccauses.com
www.diocesan.com
http://catholicstewardship.com/wp-content/uploads/2018/06/ICSC_2018_REG_BRO_HI-RES.pdf


It’s not a new way to invest—churches, endowments, foundations, and large pension plans have been investing their 
consciences for decades—but there has been a lot of buzz about environmental, social, and governance (ESG) investing in 
recent years. In fact, assets in ESG equity and fixed income strategies have ballooned over the past ten years. According 
to the US SIF Foundation, of the $40.3 trillion of assets under management in the U.S. in 2016, $8.1 trillion was invested in 
ESG portfolios. That growth represents a 30 percent increase from $6.57 trillion in 2014.

So what exactly is ESG investing? No uniform definition exists, but at its heart, ESG investing is an investment methodology 
that allows an investor to apply a set of criteria that aligns portfolio investments with the investor’s ethical considerations 
or values. And since ESG criteria are based upon corporate attributes, they apply to both stocks and bonds issued by a 
company.

ESG investing originated in the 1960s and was known as socially responsible investing. Some investors use other terms, 
such as sustainable investing, impact investing, and mission-related investing, which are used either as synonyms or to 
represent specific flavors of ESG investing. Regardless of the nomenclature, a common theme is their focus on generating 
both financial and nonfinancial returns.

Let’s take a closer look at environmental, social, and governance criteria.

WHAT IS ESG INVESTING?

©2018 CAPTRUST. The information provided in this presentation is for educational purposes and should not be construed as individualized investment advice. This is not a  
solicitation or an offer to buy any security or instrument or to participate in any trading strategy. CAPTRUST Financial Advisors does not render legal, accounting, or tax advice. 
Clients should consult their tax professional or legal counsel for such advice.

What constitutes an acceptable set of ESG criteria for an investor varies and depends on that investor’s beliefs and ethics—
whether the investor is an organization, such as a church, or an individual. Some focus on a short list of specific issues like 
carbon emissions and energy efficiency, while others take a broader view that incorporates factors from all three sets of 
criteria.

To read the extended article, What Exactly Is ESG Investing?, please visit www.captrustadvisors.com.

ENVIRONMENTAL

Environmental criteria examine 
how a company performs as 
a steward of natural resources 
and the environment. This may 
include, among others, the 
following factors:

• Carbon intensity

• Fossil fuel reserve ownership

• Water usage intensity

• Pollution

• Alternative energy utilization

• Green buildings

• Energy efficiency

SOCIAL

Social criteria screen based  
upon how a company manages 
its relationships with employees, 
suppliers, customers, and the 
communities where it operates. 
Examples include:

• Religious beliefs

• Labor practices

• Human rights

• Animal welfare

• Data protection and privacy

• Diversity

• Business involvement in  
     practices such as major disease 
     treatment, education, firearms, 
     and predatory lending

GOVERNANCE

Governance deals with a 
company’s leadership, executive 
pay, audits and internal 
controls, and shareholder rights. 
Examples of governance factors 
include:

• Board of directors’  
     independence

• Frequency of director elections

• Common equity voter  
     protections

• Compensation policies

• Accounting controls

• Risk oversight

• Shareholder engagement

• Management structure



info@ccsfundraising.com   •   fundingcatholiccauses.com

By Dan Altano, Director of Communications and 
Christine Cook, Marketing Associate, CCS Fundraising — July 2018

A giving page on your website should be viewed as an important fundraising and stewardship tool. If your site mirrors the 
captivating story you are already telling to potential parishioners when making a major ask, it will give you an edge in 
any phase of a campaign or beyond. With this in mind, there are three simple ways you can improve the giving page on 

your website today without spending a great deal of time or money. 

Tip 1: Master the Mission 
The first improvement that can be implemented immediately is honing in on the messaging that matters most and removing 
any sections that are unnecessarily wordy. Your goal is to get to the heart of who you are and why your mission is worth 
the investment of parishioners. Before you do anything else, ask yourself the following: If we had one minute to talk to a 
potential parishioner, what would we tell them? 

By narrowing your focus, you will give yourself the opportunity to tell your story to any visitor in a matter of seconds. For 
example, a visitor to your giving page should immediately know your 2-3 major priorities and how gifts will directly help. 

Tip 2: Show vs. Tell 
In order to convey an authentic and relatable story about your goals, you will need to illustrate any positive and impactful 
statements with visuals. Consider adding the following: a compelling video, photos of people from your community, or 
testimonials from your leaders, parishioners, and those who will benefit. It is worthwhile (and less time consuming) to start 
with your biggest advocates. The people who already believe fully in your mission will also be effective at promoting the 
impact of your fundraising efforts.

Tip 3: Simplify the Process
One of the basic principles of a successful website is making things easy for your visitors. They should not have to do extra 
work or do any additional thinking to find vital information. Therefore, your most important content should be displayed 
front and center. Visitors should not have to click away from your landing page or spend additional time searching for 
important items. Prioritize your messaging and design the page accordingly.

First Steps 
The following questions will help you prepare to make necessary changes right away: 
1. How can we consolidate our existing language into simple but effective messaging?
2. Do we have visuals available to showcase our people and tell an authentic story? 
3. Are we making it too difficult for visitors to find information? If so, how do we simplify the process?  

Three Ways to
Maximize Your Website
for Stewardship Success 



Choosing the Best App for your Parish
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There are many different parish apps on the market. It can sometimes be difficult to 
know which app will be best suited for your parish. Here are four pillars that are essential 
to a well functioning parish app. 

THE PARISHIONER EXPERIENCE MATTERS
Design and aesthetics are crucial to the success of any parish app. A well 
designed app will ensure that your parishioners keep coming back, while a  
poorly designed app will leave your parishioners overwhelmed. Along with the 
user experience it is important that the app helps your parishioners grow in faith. 
Functions like setting prayer reminders and tracking confession accomplish  
this important step.
 
TAILOR IT TO YOUR PARISH 
If the app company has done its job well you will be able to add a customizable 
background for your parish, customizable buttons, and other features. Being able 
to add things like bulletins, homilies, other Catholic feeds, and your directory will 
let your parishioners know that you care about their personal faith needs. 
 
COMMUNICATE EFFECTIVELY 
An app is an important communication tool for your parish so you should make 
sure whatever app you are considering has well designed communication 
functions. The ability to send bilingual messages, messages to smaller groups 
within the parish, or allowing parishioners to respond to messages are all 
important features that should be included in your parish app.  
 
TAKE ADVANTAGE OF THE LATEST TECHNOLOGY
You want to make sure your app works with the most current version of the app 
store and that it works with, not against, the functions already built into your 
phone. Phone updates are notorious for breaking apps so make sure your app 
company keeps up to date with the latest technology. 

1-800-994-9817diocesan.com
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